« TV » & «non TV » populations

‘No TV' does not mean 'not connected'’

Individuals by TV potential Directional profile «Inactive TV » segment (national)

Average: 5,3

96,8 .
Lifestages  1: Young, not living alone

2: <35y, single 33,3

% 3: <35y, couple

4: Parents, child<12 4,8

3,2 5: Parents, child12+ 2,5

6: Parents, child<12&12+ 2,8
North South
7: 35-49, no child 9,0

m Population m TV owners = TV programmes 1+/month ® Inactive TV _
8: 50-59, no child 4,0

9:60-74 2,4
Inactive TV’ online behaviour 10:75+ 14

Social groups Soc Gr 1-2 (higher) 7,1

% Soc Gr3-4 48

SocGr5-6 44

Soc Gr 7-8 (lower) 4,7
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